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TheNLnvention relates Lu d uieLhod of building up a data 
bank Containing customer data and/or for the organisation 
of a rebate or cuupuu system. Furthermore, the invention 
relates t^b the use of such a method and also to computer- 
ised tillsNjsable in the context of the method, to printed 
till receipts^ printed invoices, printed entry cards, prod- 
uct packages, product labele and product tags. Finally, the 
invention also relates to an apparatus Tor uiaxiuIacLuxiny 
the said product "pacleSges^ product labels and product tags. 

It is desirable for *h$s^s>f f ering product* and/or serv- 
ices, in particular fok^he manufacturers of proprietary 
products, to make the sade^t the product and/or services 
offered more attractive, toQchicve the greateot pooeible 
customer loyalty and final IVjalso to be able to enter di- 
rectly into contact with thew£§3pective customer in order 
in this way to obtain knowledge of their purchasing behav- 
iour. The latter in turn makeeNi^pGfiflSble to adapt the 
parLiculcu. maxkcLiay aLrateyy be&a$pi^^ as well as pos- 
sible to the respectively prevail}m?r-fi4-Mation . 

In order to achieve the above named goals, complicated re- 
bate cyctemc are frequently offered i^^pea?dance with the 
prior art, or competitions are organises, with the high or- 
ganisational and technical administratis^ cost being disad- 
vantageous in each case. 

The invention is baoed on the object of mafcinV available a 

system by means of which the manufacturers and\of ferees of 
producto and/or oerviceo have the opportunity, with little 
ecouomic cuaL w complexity, of making the sale at their 
products and/or services more attractive, of achieving the 
IciiywuL pow*ible eu*Lomer loyalty and, through knowledge of 
the rnfitomftr-fipp.ri fir data, ot entering directly intAcon- 
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tact wiLh customers and to flexibly select corresponding 
marketing strategic. 

in accordance with the invention this object is satisfied 

in that producte to be sold to customers or records handed 
out to customers on the purchase of products or service* 
arc in each cace provided with an individual code and the 
code is transmitted by Lhe customer after the purchase of 
the product or the servi««. r.ogAf.her with data characteris- 
ing the respective euefcomer, to a data collecting station 

via a communication network, in particular via internet or 
a telephone network, with the data collecting ctation being 
laid out to at least store the data characterising the re- 
spective customer. 

Thus, in accordance with the invention, an individual code, 
i.e. a code aaaouiaLed with a special purchase action is 
mad* accessible to the customer on making a purchase which 

the ©uotomcr, after raalcing the purohaoo, tranomito to a 

data collecting station via a communication network, in 
particular via Internet or via a telephone network. To- 
gether with the code the customer also transmits data char- 
acteristic of himself, such as for example his postal ad- 
dress or his Internet address. The last named daLa axe Umm* 
stored in the data collecting station whem th« data ml - 
lecting station recognises that the code transmitted is a 
valid code. The way in which this validity check can take 
place in detail will be deecribed in more detail in the 

following in the context of explaining preferred embodi- 
ments . 


The customer is moMvsf.ftd to transmit the code and the data 
characteristic of himself by the fact that this data trans- 


mission enables him to participate in a buaus pruyram ur in 
a competition. 

Th* method ot the invention can be realised in an extremely 
economical manner because it is possible, without substan- 
tial technical cost or complexity, to provide the product 
packages for example, which muet in any case be printed, 
with an additional code, or to apply a code Lo a record 
which must, in any event, be printed. Furthermore, in ac- 
cordance with the inventivu, it ianu longer neccaaaiy, in 
comparison to customary competitions or rebate syflr.finrm, to 
send data or addresses via the postal route, since the 
transter ot the code and also of the data characterising 
the particular cuctomer takes place via an electronic com- 
munication network, in particular via internet or a tele- 
phone network. This type of data transfer is associated 
with a substantially lower administrative coat and complex- 
ity for the receiver of the data and also with lees cost 
and cumf lenity lui. the cu&Lomer transmitting the data. 

The 3yatcm of the invention can be uoed particularly advan- 
tageously when the data transmission is handled via the in- 
ternet. In this case, the customer can collect points or 
"miles" in a unitary system when purchasing products or 
services of the most diverse offerees participating in the 
system of the invention, independent of the offerees, 
through the transmission of the respective, node. These 
points or miles con then be cashed in in different ways to 
the advantage of the customer. Thus, it is for example con- 
ceivable to operate "Internet shopping" with these points, 
to change the collected points into e-cash, to purchase 
rights of use of specific Internet services with the col- 
l«<jL*d point*, or to participate in exclusive competitions. 



with che entitlement to participate beinq bouqht by the 
cashing in of a opccific number, of the collected points. 

In addition to these advantages, which are clwr to the 
customer, the participation in the eystem of the invention 
is alar* of great interest to those offering products and 
services, in particular for those oclling or offering pro- 
prietary articles, because the granting of a specific num- 
ber of points to a purchased product or to a purchased 
service maKes the purchase of this prudu^L ux* ul this serv- 
ice more attractive to the customer in comparison to those 
of competing otfweea. The offeree of products or services 
with which collectable point* ar*» afifirtrriateri in thft rrmtftxt 
of the system of the invention can thus count on increased 
sale ot hie products or services by participating in the 
3ystcm of the invention. 

When practising the method of the invention, the code 
handed uuu wiLli Lhe piuduvL ui will:. Lhc oci-vicc acivw Lu 
show that the customer has actually purchased the relevant 
product or the relevant service; i.e. the customer shows 
thrnngh knowledge ot the code that a corresponding purchase 
has been made. 

In order to avoid misuse of the system of the invention, it 
is sensible Lu a Lure Lhe code before the purchase or of the 
service and without the participation of the customer in 
the reference memory associated with the data collecting 
st-aMrm, to rnmparp thp rririft transmitted hy thfi cnsf.omftr, 
after the transmission of the code by the customer to the 
data collect inq station, with the code previously sLured in 
the reference memory and finally only to take account of 
those transmitted codes which wex/e already pxuviuuwly 
stored in the reference memory. 



The procedure explained ahnva ensures that only those code9 
are taken into account as valid codes which have also actu 
ally hften Handed out to customers together with an acquired 
product or 3crvicc. 

It is of particular advantage when additional information 
relatinq to the product ui Lu the service is stored in the 
data collecting station, prftfftrahly in the reference mem- 
wry, with this information being respectively associated 
with the assori atari rode and, for example, relating to the 
natux-e o£ the product or of the service, to the place of 
production or the point of sale, to the time of production 
or the time of sale and/or to the price of the product or 
of the service. 

This* additional information can either be contained in the 
code or it is storerl, without the participation ot the cus- 
tomer prior to the purchase o£ the product or ©£ the serv 
ice. in thft reterence memory of the data collecting sta- 
tion, in particular together with the associated oode. 

In the last named alternative it is of advantage that the 
additional information xitsed uuL be contained in Lhe cod* 
itself, which ultimately m*anA that it is possible to oper- 
ate with shorter code lengths. 

The storage of the additional information basically also 

makes it possible to obtain additional information concern- 
ing the purchase behaviour of a particular customer. 

A furr.hftr sftonrir.y against misuse of the method of the in- 
vention can be realised if a code transmitted several times 
by one or more customers to the data collecting station is 
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only taken into account by the data collating station when 
firot transmitted . Accordingly, through the transmission of 
a single code, the customer cannot simulate two or more 
purchase transactions although actually only one purchase 
was made. 

It is not absolutely cooential for the correct carrying 
out of the method of the invention that all codes handed 
out in connection with products or services are fundamen- 
tally distinguished from one another. On the contrary, it 
is sufficient if those cod** whirh are transmitted within a 
particular time interval to the data collecting station are 
distingtnflhp.d trom one another with at least a specific 
probability. It is/ however, preferred if all the codec 
transmitted within a particular time interval to the data 
collecting station are distinguished from one another. 

The above named measure is particularly of relevance whf*n 
not only the customer 1 o address but also his purchase be 

haviour is to be determined, or when a rebate or coupon 
system is to be established by mcano of the method of the 
invention in which, for example, one obtains some kind of 
award from a opecific number of purchased products or col- 
lected points onwards. 

It is of advantage when at least an element of the code 
consist* of a random number. It is preferred it a pseudo 
random number is used here, and the pocudo random number 

generator that is used must ensure that all the random num- 
bers generated within a opecific time interval are distin- 
guished from one another. Should a pueudu random number 
generator of this kind also actually generate a number 
which way yentsxeiUwd aL an ^sarli^r tima within a defined 
t-.im* interval., then this newly generated random number 



would be reiected and a new random number generated which 
ie distinguished from the random numbers previously gener- 
ated wiLhixi the time interval. 

The codes containing the random numbers can be centrally 
generated, scored in the reference memory of the data col- 
lecting station and made available to the respective offer- 
ees of products or services, so thai these can hand out the 
generated code to the particular customAr 1n corniArtion 
wiLh their product or their service. 

In just the same way it is possible for the codes to be 
generated by the offerees of the products or of the serv- 
ices themoelvee, for example by means of a suitable random 
number generator, and then communicated to a central posi- 
tion, in particular to the reference memory of the data 
collection station. When various offeree* yeuerate code*, 
then it must be ensured that two offerees do not. generate 
tUc same code. This con, for example, be achieved in that 
an invar.iah.Lp. code identitying the particular offeree or 
the particular random number generator is added to the code 
in addition to the random number generated. 

With the two above named alternatives iL i* euwured that 
codes handed out in connection with the products or serv- 
ices are already present in the reference memory of the 
data collecting station at the tim* t-.li Ay »ta handAd nnr. so 
that a check can be made .whether a code tranamitted by a 

customer to the data collecting station is valid. 

The code of the invention preferably consists of a sequence 
of numbers and/or a sequence of letterfi/nnmhArp and/rvr nt a 

cud* and/or of magnetically, optically or electroni- 
cally sfcorftd data. It is particularly preferred when the 



code is made eo that it is readable by a machine. This is 
then advantageous if the customer, for pvamplft, operates a 
PC connected to the Internet, with the PC being equipped 
with an apparatus for reading a machine-readable code, in 
thia cace, the data transfer can be made particularly sim- 
ple for the customer. The possibility of misuse is also re- 
duced through the use of a machine -readable code, in par- 
ticular a bar code, because a code of this kind can only be 
decoded by means of a corresponding reading device. Thus, 
it can lor example by precluded that a code located on a 
product package is noted by someone who does not purchase 
the product at all who could then simulate the purchaoc of 
the product by the transfer of the noted code. 

Should the code not be applied Lo a product iLself or to a 
product package, but rather records h* nflp.d as a nodft car- 
rier, then it is sensible to use receipts printed out by 
computerised tills for this pnrpns*. In this way it. is not 
necessary to generate additional records for the rcaliaa 

tion ot the method of the invention, since the invoices 
which arc in any cace produced can simply be additionally 
provided with the code of the invention. 

In a modif icatiou <->£ th* method of the invention it is also 
possible to transmit a corift generated in the computerised 
till to the data collecting station directly from the com 
pur.ftrised till together with data characterising the cus- 
tomer. The cuotomcr muot in thio case only advise the till 

operator of the data characterising him in a suitable man- 
ner. Further action on the part of the customer ic then no 
lunyer necessary. 


The code of the invention can naturally also be applied co 
entry oarde, telephone invoices sent by post and the like, 
apart from applying it to product packages or invoices 

Furthermore, it is possible to form at least a part of the 
corip to bft transmitted by a commercially customary bar code 
price label. Information is in any event contained in these 
bar code price labels concerning tne respectively acquired 

product, oo that thio data no longer hac to be separately 
recorded in Lhe code of the invention or transmitted to the 
data collecting ar.ation. For example, it is possible to 
transmit the code which is printed onto an invoice printed 
our by a nomputRrised till, and which for example brings 
about protection against misuse through a random number 
contained therein, in addition to the codes which are 
printed on the bar code price labels. 

Another poooibility or an additional ponpi Vn 1 -i t-.y of pre- 
cludixxg misuse of the method of the invention lies in ar- 
ranging the code at a position ot a product package or a 
product label which is not visible and/or not accessible 
from the outside, in particular by printing it thereon, by 
punching it therein or by adhering it thereto. In this man 
ner, a situation is avoided in which a customer with free 
access to product packages exhibited in a multiple store 
notes the code px-esent on the product package and transmits 
it to thA data rol I Anting station without having purchased 
the product. In the last named case, only the customer who 
has actually purchased the product and opened the package 
can sec the code to be transmitted, eo that misuse is pre- 
cluded. 

As a result o£ Lhe information obtained on the purchasing 
behaviour of th* rnftr.omftr a situation can tor ftxamplp. bft 


achieved in which customers can be individually wooed, with 
the advertising bfting in each case specifically matched to 
the purchasing behaviour that hao been established. 

In order to enable more targeted advertising, customer- 
Specific data such as £ur example the name, the postal ad- 
dress, the telephone number, the age, the sex and/or the 
professiuxi of the customer can be stored in the data col- 
lecting station. Tn particular, it is sensible to store tne 

network address, and in particular the Internet addree© o£ 

the customer in the data collecting station, since then the 
automatic tranomiocion of advertising messages via tho net- 
work or via the Internet is possible, which is advanta- 
geously associated with significantly lower cost than the 
transmission of advertisiny messages by post. 

For specific applications it can also be interesting to 
Btorft in r.hft data collecting station the time of the data 

tranomiooion by the cuotomcr to the data . oolloating ota 

tion. If, for example, the time of manufacture of a product 
which is also contained in the code is transmitted, then in 
this way a determinaLiuu can be made, at least with a cer- 
tain probability, as to the amount of time which elapses 
belw^eu Uh« manufacture and the sale of a product . 

If a situation is to be achieved with the sy3tcm of the in 
vent ion in which a frequently repeating contact to the cus- 
tomer ie to be established over a longer period of time, 
i.e. that the customer, in particular in connection with a 
rebate or coupon system, makes contact several times with 
the data collecting station - always after the purchase of 
a prodnrr. nr of a service - then the system of the inven- 
tion can be realised particularly economically in the man 
ner which will subsequently be described. 
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Customer -opceific data, in particular the name, postal ad- 
dress and/or the network address, are only stored when a 
customer first makes contact with f.hfl data collecting sta- 
tion, whereupon a code number or a charactcriotic code io 
aKfiociateci with the customer when contact is first made. 
This is in particular possible when the communication be- 
tween the customer and the data collecting station takes 
place via a telephone network. 

The allotting of the code number or of a characteristic 
code also ensures, in an advantageous manner , that the cus- 
tomer can be identified hy means ot the code number or the 
characteristic code in all further contacto which take 
place after the first contact, so chat for these further 
contacto no euctomer- specif ic data need any longer be 
transmitted, but rather it is only necessary to transmit 
the code number or the characteristic code and the code as- 
sociated wiLh the respectively purwhatfed product serv- 
ice. The last named transmission can take place fully auto- 
matically, at least at the data collecting station side. 

This embodiment of the method of the invention is particu- 
larly preferably usable when the data transmission takes 
place via a telephone network since in this case the cus- 
tomer-ypecif ic data can be found on first making contact/ 
for example via a call centre, whereupon all further cus- 
tomer contacts can then be dealt with fully automatically. 
Tn t-hi.Q n».qp th* r.p.nrrA th*n ronriucts a conversation 

with the customer when contact ia first made during which 
the customer divulges the desired data and a code number or 
a characteristic code is given to the customer by the call 
centre. The call centre then brings about the etorage of 


the cuaLomer- specific data and also of the code number or 
characteristic code. 

When t-.M r.ufttomer subsequently malces contact an automatic 
message then ask3 the customer whether he already has a 
code number or not. The customer can then answer this ques- 
tion by mcano o£ a keyboard input, whereupon he is either 
switched throuqh to the call ceuLre - on first making con- 
tact - or an automated process takes plar.A at tha riata col- 
lecting aUatiuu in the case of a further contact. In the 
context of this automatftri process the customer is asked, by 
means of a message, to feed in the code associated with the 
product or service via the telephone keyboard after he has 
identified himoelf by means of his code number or charac- 
teristic code which is likewise fed in via the telephone 
keyboard - 

In the described manner, all further rnntar.ts attar thft 
fix'st contact has been made can take place fully automati 
nal'ly at the data collecting station side without human as- 
sistance, which off ere a considerable economic advantage. 

An advantageous use of the method of the invention is that 
a customer, after he has made a certain number of purchase* 
which correspond to a particular value, or after he has 
collected a certain number of points, receives an immediate 
reward via the communication network, in particular via the 
Internet. This reward can, for example, take the form o£ a 

credit of a certain amount of money (e-cash) , or can take 
place by granting certain Internet shopping rights or by 
grttiiLing user rights which can be exploited via the Inter- 
net. 



It is in particular also possible to give the customer ac- 
cess rights to a prftdftf.ftrmined Internet address, in par- 
ticular a free line to a chat room ae a reward in depend- 
ence on specific data scored in the data collecting station 
with respect to a customer. In this manner only those In- 
ternet participants can, for example, obtain access Lo spe- 
cific chat roomc who have purchased a specific quantity of 
proprietary articles within a specific period of time, 

A targeted and individual wooing of a customer is particu- 
larly economically practicable in the context of the method 
of the invention, in particular when contact io automati- 
cally established with the customer via a communication 
network, in particular via the internet, in dependence on 
specific data scored with respect to a customer in the da La. 
collecting station. The selection of the respective adver- 
tising message can then take place preferably in dependence 
«n thft stored data, so that individual advertising messages 
adapted for example to the opecific purchasing behaviour of 

the respective customer are transmitted, in just the same 
way it io naturally poceible to correspondingly and differ- 
entially woo customers of different age groups or different 
sexes . 

In the context of the invention prntftr.tion is alflo rrlaimftri 
for apparatus for manufacturing product packages / product 
labels and/or product tags usable in the context of the 
method of the invention, with the apparatus having a unit 

for marking the product packages, product labels and/or 
product tags with a code. A pseudo random number generator 
of the above described kind which is suitable for generat- 
ing the code of thft invention can additionally be Inte- 
grated into this apparatus . Furthermore , the apparatus can 

have a device by means of which the code generated in the 
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apparatus can be transmitted lo the data collecting sta- 
tion, in particular to its reference memory. 

The device for Rf fftc.f.ing the marking is preferably designed 
so that che code can be applied to a position of the fin- 
ished product package which is not visible from the out- 
side, in particular to the rear cide of an already printed 
or yet to be printed packaqe section. 

In the context of the invention protection is also claimed 
for a computerised till which has a unit for generating or 
Cor receiving a code in accordance with the invention and a 
printing mechanism for printing this code onto a receipt. 

The computerised till can furthermore be equipped with a 
random number generator to generate at least an element of 
a code of the invention. It is of advanUaqe here when a de- 
vice is provided to avoid the generation of two identical 
cudes within a »peci£ic time interval. 

It is likewise preferred when the computerised till has a 
connection for a communication network, in particular an 
Internet connection, by which the generated or printed 
codes, and/or an additional information generated by the 
computerised till, can be transmitted to the data collect- 
ixiy station. If the codes are not generated in the comput- 
erised till, it is also possible, via t.h* bsiH connection 
for the communication network, to transfer codes which arc 

generated at a central position, in particular in the data 
collecting otation, from the central position to the com- 
puterised till, where theae code* are then printed onto the 
receipts ♦ 



A connection of this Kind for a commuiiicaLiuii xxeLwurk is in 
particular oignificant when a comparison is to be made in 
the data collecting station, in the manner already de- 
scribed above, of the code which iff ftither generated by the 
computerised till or by a central position with the code 
transmitted by the customer, in order to preclude the pos- 
sibility of misuse in this way. 

It io particularly advantageous when a device is contained 
in the computerised till which makes it possible foi' the 
code generated to be transmitted only parkagA-wi ae, in par- 
ticular al predeieraiined times or in predetermined time in- 
tervals, in ordpr r.n minimise the connection costs which 
arise in this way. 

In the context of the invention protection is also claimed 
for printed till receipts, printed invoices or printed en- 
try cards for use in the method of the invention, with a 
Wile in accuid^uce wiLh the iuveuLiuu beiu^ applied Uu the 
above named articles, and indeed in addition to the custom- 
ary pai-ticulars, such as price, date, point of sale, prod- 
uct flpari fixation and the like. The code can for example be 
printed thereon; punched therein, adhered thereto or accom- 
pany the articles in some other manner. 

In the context of Ihe invent-ion, protection is also claimed 
for product packages, product labels and/or product tags in 
which the code of the invention is arranged at a position 
whirh is nnt vinihlp and/or Tint arrp.ssiblft on a fillftri and 
closed product package. 

Finally, protection is claimed in the context of the inven- 
tion for a meLhod !<->*' building up a data bank containing 
customer data and/or of organising a rabat* or coupon ays- 



tern in which product* to be sold to customers or records 
handed out to customers on the purchase of product .9 or 
services are each provided with a code and the customer is 
motivated to subRfiqnfinf.iy transmit the code together with 
data characterising the rcopective customer to a data col- 
lecting station via a communication network, in particular 
via a telephone network or via Internet. This method can be 
further developed in accordance with the above deacxibed 
examples - 

The preferred embodiment of the method ot the invention 
will be described in the following with reference to the 
drawings in which are shown: 

Figure x a diaqrammatic representation of the principle of 
cooperation of individual components for the re- 
alisation u£ the iiieLhod of the invention, 

Fiyuie 2 a product package in accordance with the inven- 
tion, and 

Figure 3 a receipt printed in accordance with the inven- 
tion. 

Figure 1 shows a data collection station 1 which is 
equipped with a code generator 2, with a customer and point 
data bank 3 and also with a reference memory 4. The coop- 
eration of thcac components 2, 3, 4 is controlled by a con- 
trol unit 5. 

When appropriately euezyised by the control unit 5, the 
code generator 2 generates a packet of codes which differ 
Ca-uiu uu* ouiOLhor. An additional information, for example a 

product specification and a product price, is in each case 



associated with the generated codes via the control unit 5, 
for example by manual input. This information is then 
stored together with the generated code in mutually aoooci- 
af.firi term in the reference memory 4. The reference memory 4 
thus consists cooentially of a table in which a product 
specification and a product price is associated with each 
code. 

The codes generated by the code generator 2 are transmitted 
packet-wise - without the oaid additional information - via 
an Internet connection 6 to a production unit 7 in which 
product packages are manufactured and filled. 

This production unit 7 has an apparatus 8 in which package 
sections are generated. These package sections then pass to 
a unit 9 which is designed to receive the code transmitted 
by the code generator 2. The codes received by the unit 9 
are printed onto r.h* package sections by a printing mecha- 
nism which is likewise contained in the unit 9. The print 

ina mechanism is arranged so that the code is ultimately 
placed at a pooition of the finished product package which 
is not visible from the outside. 

In the context of the printing pruceai* it id euyuted Lhau 
an individual code is printed onto each package section, 
i.e. within a defined period of time, for example within 
nn* or two years, no two package sections are produced 
which have the oatnc code. . 

The package sections which are printed in the named manner 
now pass into a packaging unit 10 in which the product 
packages are finished and tiLled. 



Starting from the code generator 2, packets of codes are 
tranomitted from the code generator 2 via the Internet con- 
nection 6 not only to Lhe production unit 7, but rather 
also to a computer! pp.ri till 11. 

The computerised till il has a unit 12 for receiving codes 
or code packets transmitted via the Internet connection 6, 
The received codes are then printed by a printing mechanism 
13 onto till receipts which are to be printed out by the 
computerised till 11, with it bei^y ensured that an indi- 
vidual code is associated with each r.ill rarftipr., i .ft. no 
Lwo identical codes are printed onto different till re- 
ceipts, at least within a specific period of time. 

The control 5 contained in the data collecting station 1 
controls the code generator 2 in such a way that it is en- 
sured that the production unit 7 for manufac Luring product, 
packages and the computerised till 11 respectively receive 
dirferixiy cadet*/ »u Lhat-uu wude eAisLb which is* DiiaulLaiie- 
ously applied to a product package aTid r.o a r*CAipt-. . On in- 
tegration of a plurality of production unite 7 and/or a 
plurality of computerised tills n into the method of the 
invention the control unit 5 accordingly ensures that codes 
which are always different are always transmitted to all 
attached units 7, 11 - at least within specific time inter- 
vals. 

A customer 14 acquires, via customary distribution paths, 

products which are provided on the inner side with codes 
which have been applied by the unit 9. Furthermore, re- 
ceipts printed ouL by the computerised till 11 are handed 
out to the customer 14 in the context of the purchase of 
specific product* or wexviuwu uud Lhasa racaipts *ra pro- 
vided with a code printed by >.hft unit 13. 


The customer 14 thus obtains knowledge in the. descri hP.d 
manuex- of codes which were previously generated by the code 
generator 7 and were transmitted either to the production 
unit 7 or to the computcrioed till ll. 

The customer 14 trancmite the codes which have been brought 
to his attention to the dalu collecting station 1 by means 
of his PC 16 and the Internet interfar.ft 17 attach**! 
thereto, lu duixxy so, the customer 14 firet feeds in data 
characterising himself in order to identify himself to the 
data collecting station 1, This leads, on a first contact, 
to a nftw data set being laid on in the data collecting sta- 
tion 1 for the cuotomer ll in the customer and point data 
bank j, On a second or further contact, the customer simply 
identifies himself with reference to a code number allotted 
in the context of the first contact. 

With future technologic© it is also conceivable that the 
code will hft transmitted on purchase of the product direct 
by wireless or by wire from a computcrioed till 11 into a 
mobile customer PC from which the further transmission to 
the data collecting station 1 then takes place . In this 
case the code input which is to b© effected by the cuatuuer 
can then be spared. 

In accordance with Hi* above named identification of the 
customer 14 e check is made in the data collecting otation 

1 at 18 whether the code transmitted is a valid code- For 
thi3 purpose, the tranomitted code is compared with the 
codes stored in Lhe reference memory 4. If the transmitted 
code is present in the reference memory 4, then this is a 
valid code. Othex-wise the code is invalid. 


If uuw a valid code transmission from the customer 14 to 
the data collect ing ntation 1 is determined, Chen the cus- 
tomer and point -data bank 3 is correspondingly aotualised, 
i .ft. the point account of the customer 14 is increased. 

The additional information associated with the LxcUismiLted 
code and otored in the data collecting station 1 before the 
code transmission are in particular transferred from the 
reference memory 4 inr.n the customer and point data 6an)C 3 
and associated with the respective customer 14 . This data 

than gives information concerning the purchasing behaviour 
of the customer 14 . 

Furthermore, the value of the transmitted code is checked, 
whereupon a corresponding number of poinLs is credited to 
the customer 14, to his point account present in the nus- 
tomer and point data bank 3 ♦ 

After a code transmitted .by the cuotomcr 11 hao been rcoog 

nised as valid, this code is cancelled in the reference 
memory 4 to avoid the code being recognised a second time 
as a valid code should the customer, for example, send the 
same code to the data collecting station l again. 

This procedure can be r*p*atftd by the customer 14 with each 
new code which is made accessible to him via product pack 
*g*fi or till receipts. In this manner, points can be col- 
lected by the customer 14 which he can then cash in in the 
initially described manner for a correspondingly devised 
reward . 

Accordingly, the point account of the customer 14 grows 
with each valid code transmitted by the customer 14 to the 
data collecting station i and additional data concerning 
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his purchase behaviour is stored in the customer and point 
data bank 3. This data can be utilised in the initially 
likewise described manner by the offeree of the products or 
services purchased by the customer 14, in particular for 
the adaptation of the respective marketing strategy or for 
the transmission of advertising messages. 

it is of advantage when the data wllecLing station l can 
determine with reference to the code transmitted by the 
customer 14, or with .reference to the additional informa- 
tion stored in the reference memory 4 with respect to this 
code, from which product offeree or service offeree the 
customer 14 obtained Knowledge of the respective code, in 
this ca3c, for example on establishing an internet connec- 
tion between che customer 14 and the data collecting sta- 
tion 1, an advertisement relating to the respective offeree 
can be blended in or a switch can be made Lo Llie home page 
of the respective offeree. Through the last named measure, 
LUc wirexee can enter into direct interactive contact with 
the customer 14. . 

When the customer 14 wishes to learn che state of his point 
account, or to trade in the collected points against a re- 
ward, then he can enter into contact with the data collect- 
ing station 1 via the Internet connection 19 and trigger 
the desired actions. 

In the context o£ the above dcocribed method codeo are 
transmitted by the code generator 2 to the computerised 
till 11. It i3 preferable when codes of different value are 
transmitted here, i.e. codes which correspond to different 
point values and for these codes to be applied to the re- 
cttipLw Lu bet printed in dependence on the amount of the 
purchafi.fi that is made. In this way a situation can be 



achieved in which for a purchase with a high value a higher 
number of points can also be collected. Attention must 
naturally be paid in this respect to ensuring that a suffi- 
cient supply of codes of ditterent value is always scored 
in the computerised till ll. 

On transmiaaion o£ the codes from the code generator 2 to 
the computerised till 11 the transmuted codes are simulta- 
neously stored in the reference memory 4 together with an 
identification of the computerised till 11, oo that a de- 
termination can be made in the data no I Ificti.ng stati on 1, 
oil traxitiiuiatiion of the code from the customer 14 to the 
data roll Action station 1, regarding the computerised till 
11 at which the cuotomcr 14 made his purchase. Prior to 
transmission of the code from. the customer 14 to the data 
collecting station 1 the code of the computerised till 11 
re p r esents an additional information stored in the refer- 
ence memory 4. 

As an alternative to the described method it is also possi- 
ble to generate the codc3 in the production unit 7 and/or 
in the computerised till n itself and to transmit the gen- 
erated codes via an Internet connection to the reference 
memory 4 of the data collecting station 1. At the same time 
ac this code transmission the respective additional infor- 
mation is then also transmitted from the units 7, 11. 

The last named alternative is in particular o£ advantage 

with respect to the computerised till 11 since on printing 
a receipt handed out to the customer 14 the computerised 
till kxiowa what type of products the customer 14 has pur- 
chased and which prices are respectively associated with 
these product**. FurLhwnnox'e, the computerised till 11 has 
knowledge concerning th* daf.P. of the purchase that is made. 


All this additional iu£ ormation can be transmitted from the 
computerised till 11 to the reference memory A fnr f.hft pur- 
pose o£ later evaluation in the customer and point data 
banV 3 . 

With this method it is necessary for an element of the code 
generated in the unite 7, 11 to represent an individual and 
unchanging code for the uiiila 7, 11 in order to ensure in 
this way that non-identical codes arft gftnp.ratfid in differ- 
ent units 7, 11. Furthermore/ a random number generator 
must be present in r.hft units 7, 11 which ie programmed so 
that at least codes generated within a specific time period 
are different from one another. 

Figure 2 shows a produce package 21 which can be used in 
the context of the method of the invention. 

A code 22 is printer! onto the inner side of the cover part 
20a of the product package 21 and is not visible when the 
package 21 is closed. 

Figure i shows a record 23 which can be used in the context 
of the method of the invention which, in addition to the 
customarily printed data 24 al&*o haw a code 25 in acuux*- 
dance with the invention. Tn rontraftt tn thp. produrr. park- 
age 21 in accordance with Fig. 2, the code 25 doc 3 not have 
to be hidden on the record 23, because the record is in any 

event only handed out to the customer who hao made the cor- 
responding purchase. A misuse is thus not possible. 


